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THX EAAAAOCY TMHMA AIOIKHTIKHY EIMIXTHMHX KAI TEXNOAOI'TAX

To Tpunua Awwkntikng Emotiung kot Texvoloyiag otnv KafdAa eival €éva olyxpovo Kot
OpPYOQVWUEVO TUAMO, OTEAEXWHEVO UE VEOUC KABNYNTEC e LPNAA AKASNUATKA XAPOKTNPLOTIKA, LE
OPOLLO OTNV AVATITUEN TOU AVTIKELUEVOU TOU TUAUATOC TOOO O EPEUVNTIKO OO0 KL OE EKTTOLOEUTIKO
emninedo. To akadnUAkO MPOCWTIKO EXEL TNV Opefn Kal To Ao va acxoAnBel mpoowTikd e KAOe
doLtnT Kal va Tou HETAadEPEL OAEC TIG YVWOELG TTOU XPELAleTal yia va SlampEeL OTOV EMLOTNLOVIKO
KOLL OTOV ETTAYYEAUOTIKO XWPO.

To avtikeipevo

To EMOTNUOVIKO QVTIKEIPUEVO TOU TUAUATOG eV TIEPLOPILIETAL OTO AVTLKEILEVO TOU TTAPASOCLAKOU
management OTLG ETXELPHOELG KOL TOUG OPYQAVIOUOUG, TO omoio BERata amoteAel onpUaviikd epodlo
yla TNV avéALEn tou PeEAAOVTLIKOU TttuXLloUxou o€ BEoelg epyaciag unAol KUPOUG KAl avTioTowyV
amoAafwyv, oAAAd otoxeUeL otnv Onuioupyia oteAexwv mou Ba uvAomoujoouv Tov Pndlako
HUETAOXNMOTLOMO ETILXELPICEWVY KOL OPYAVIOHUWV.

Tn onuepwvn emoxn 8ev umMApXeEL Kopia Sour n omoila va pnv SLOKE(TOl HECW CUOTNUATWY
texvoloylag. Auto yivetal ohodavepo Otav UAAUE ylo SOUEG UEYAANG KALMOKAG OTIOU N avaykn
XPNONG CUCTNUATWYV TeXvoAoyiag otn Sloiknon KpIlVETaL ETUTAKTIKY. ZUVEMWG, LECA OTO EMOUEVA
xpovia Ba av€nBel onuavtikad n ntnon and tnv ayopd epyociag, EMOTNUOVWY TOU management
oL omoiol va yvwpilouv va XpnoLLoTIoLoUV aIMOTEAECHUATIKA TN oUyxpovn texvoloyia otn Sloiknon
SouWV PeYAANG KALpaKaG.

H €peuva kal n texvoloylkr avamtuén ta teAeutaia xpovia odnynocav otnv (bpuon moAwv
ETALPELWV TEXVOAOYLOG OL OTIOLEG ATTOTEAOUV TN POXOKOKAALA TNG TIAYKOOHLOG OLKOVOULAG. AOYyw TNG
YLYAVTWONG TWV ETIXELPHOEWV TEXVOAOYLOG YevvnOnke éva véo medio, Tng dloiknong kat Staxeiplong
¢ texvoloyiac. Autd ar’ ot ¢aivetal Ba eival Kot €va omo Ta ONUOVTIKA OVTIKE(PHEVA TOU
HENovToG. O amodottol pag Ba eival olyoupa oL AvOpwT oL aUTOU TOU OVTLKELUEVOU.

TNV avoantuooopevn EAAGSa To HOVTIEAO TNG UIKPNG KOl peocailag emixeipnong eival Wblaitepa
OVETITUYHEVO. Z€ pia TETola emiXeipnon TIC meploootepeg GopPEG Sev elval ePLKTH N amacyoAnon
epyaloUEVWY KoL OTOV TOUEQ TNG SLOIKNONG, KAl OTOV TOUEQ TNG OLKOVOULOG KOl OTOV TOUEQ TNG
TeEXVOAoyiag. YIapxeL AOutov n avaykn anacxoAnong atopwy mou cuvéualouv aUTA Ta AVTIKE eV
KOLL OLUTA TOL ATOMA Elval oL anodoLToL Hag.

EmayyeALLOTIKA QIMOKATAOTAON

Ao €peuveg Ttou SLe€nxBnoav oTo cUVOAO TNG EMIKPATELAC TIEPiMOU To 89,5% Bpilokel SOUAELA PHEXPL
€va xpovo HeTa tnv Angn mrtuxiouv evw to 100% PBplokel SOUAELA TOUAGXLOTOV HETA Ao SUo £Tn.

Marti oto AleOvég NMavemotrpo thg EAAadog

To Tunua Awowkntikn¢ Emotiung kat Texvoloyiag tou AleBvoug Mavemotnuiov tng EAAGSOC
ebpevel otnv mavemniotnuloumoAn tn¢ KapdAag, akoAouBel miotd tig €€eAilelg TG emoTAUNG,
OL0BETEL OUYXPOVEC EYKATAOTACELG KOl EEOTIALOUO, KoL SLakpiveTal yla TLg TIoAU ONUOVTIKEG SPACELS
TOU OTNV eKkMaildevuon Kal TNV €peuva.
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To mpoypappa ormoudwv Tou TUAUATOG MAPOUCLATEL ONUAVTIKEG OUOLOTNTEG UE TO TPOYPAUA
onmoudwv Ttou avtiotoou Tunuatog tou Owkovoulkol Mavemotnuiov ABnvwv, aAAd PE TNV
POCONKN KATIOLWY CUYXPOVWV QVTIKELMEVWY OTwG yla mapadslypa tou Digital Marketing, tou
Digital Forensics k.a.

JuvepyaleTal HE EMLXEIPNOEL KAL OPYAVIOUOUC yla Tn oUVOEon TNG ETMLOTAUNG UE TNV Oyopd
epyaciog oA KAl EUPUTEPQA HE TNV KOLVWVIAL.

To Tunua mapouotalel vPNAOTATO TOCOOTA KWVNTLKOTNTACG PoltnTwy Kal KaBnyntwv He &Eva
TIAVETILOTH UL LECW TOU TIPOYPAUMATOG Erasmus.

AlaO€TeL :

AUo gpeuvNTIKA EpyaoTrpLa

e Kowvotopiag, AnuLoupylkotnTag Kot AVToywvLoTIKOTNTAG Eixelpiioewv kot Opyaviopwy
e HAektpovikng EykAnuatoloyiag & Awaxeiptong Wnolakwv Aedopévwy

MEVTE HETAMTUXLAKA TTPOYPALLOTAL

e Awoiknon Emxelprioswv kat Opyaviopwv yla Ztehéxn (Executive MBA)

e  Wndlakd Mapketwvyk (Digital Marketing)

e Awoiknon Touplotikwy Emixelpioswv yla 2tehéxn (Executive MBA in Tourism)
e [Anpodoplakd Zuotiuata (Information Systems)

e AloKNTIKA TwV Emixeprioswyv pe Aebvn NMpooavatoAlopd

Afloonueiwto elval OTL TO00 TO E€PELVNTIKO epyactiplo HAektpovikng EykAnuatoloyiog &
Awaxeipiong Wnodlakwv Asdopévwy 0600 Kal To petanmtuxlakd oto Wnolakd Mapketwvyk (Digital
Marketing) eival povadikd oTo aVTLIKEIMEVO TOUG AVAEDSO OTO TIAVETILOTALO OANG TNG XWPAC.

Npoypappa SLEAKTOPLKWY OTIOVSWV

To TuRua divel tn duvatotnta avamtuéng Epeuvag oTa avIKelpeva Tou TUAUATOC N omola odnyet
otnv anoktnon ddaktopkol SumAwpatog. Hén ol mpwtot unoPdlol Siddktope¢ Tou TUAUATOC
€XOUV TTOPOUCLACEL T AMOTEAECATA TWV EPEUVWV TOUG.

Marti otnv KaBaia

H KaBdAa oav roAn ival Kotd yevikr opoloyia pia opopdn moAn pe touplotikn {wn kal 6alacoa,
otnVv ormola KAmolog $poltntic Umopel va avamtugel MOANEC SpaoTNPLOTNTEG OTIG TEXVEG OTa
ypappaTa Kat ylati oxL otn StaokéSaaon. To MAVETLOTAMLO SLABETEL EYKATAOTACELG, AEOXN doLTNTWY
Kall oLTNTIKEG £0TieG Pe Opopdo meptBariov kat utépoxn B£a. H mpocBacn otnv moAn eivat oAU
€UKOAN amo oAa ta pépn tng EAAASag kabwe Stabétel aspoSpouto aAAG Kal €vav UTIEPCUYXPOVO
061ko afova péow tng Eyvartiog Odou.

AvoAutikéc MAnpodopieg umopeite va Ppeite otov Sadlktuakd TOMO Tou  TUAMATOG:
https://www.mst.ihu.gr

Email: info@mst.ihu.gr
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